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You're invited

The Marketing Summit is designed for the sourcing executive who
believes in efficiently developing strong business relationships.
This complimentary event includes one-on-one meetings with
solution providers based on your needs. Network with senior-level
peers and take advantage of a seminar program led by industry
experts.

COMPLIMENTARY ADMISSION!
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Save time and energy with

vendors that meet your needs.

Challenges the traditional
exhibition environment

Unlike a traditional trade show, you will be
comfortably seated at your own table, and
vendors will come to you at their scheduled
time. There are no large-scale exhibits or
long standing periods, just comfortable and
informative business meetings.

It's not just meetings ...

Throughout the event, you will have the
opportunity to attend educational seminars
along with numerous networking activities,
including breakfasts, luncheons, and a
formal gala dinner. We encourage you to
get to know potential providers during
these activities.

Compare this Forum to
a traditional trade show!

At the Marketing Summit:

e You choose in advance who you want to
meet from a list of solution providers.

e You are comfortably seated at your
own private table for all meetings and
seminars led by industry experts.

e Your 30-minute appointments are
relaxed, with a “no hard-sell” policy.

e Network with vendors and your peers at
complimentary meals and workshops.

At a trade show:

e You spend lots of time walking around,
searching for the right solution provider.
You have no privacy or time to discuss
your requirements.

e The format is tiring and time-consuming.

e Attendance, refreshments, and meals all
come at your expense.

e The environment is impersonal,
crowded, and noisy!

Two days at the Forum

We've done the homework so you can get

down to business!

Day One

7:45-8:45 a.m.

8:45-9:00 a.m.

9:00 a.m.—12:30 p.m.

12:30-1:30 p.m.

1:30-5:00 p.m.

5:00-6:00 p.m.
6:00-6:45 p.m.

6:45 p.m.

Day Two

8:00-9:00 a.m.

9:00 a.m.-12:30 p.m.

12:30-1:30 p.m.

Registration and continental
breakfast ballroom foyer

Opening presentation

Face-to-face meetings
and workshops

Networking luncheon

Face-to-face meetings and
workshops

Free time
Cocktail reception

Gala dinner followed by
evening entertainment

Breakfast and informal meetings

Face-to-face meetings and
workshops

Networking luncheon and
close to event

O of our attendees prefer
9 8 / the Forum format to
O attending a trade show.



Marketing Summit | October 23 & 24,2017 | Denver, CO

FAQS

Is this really free to attend?

Yes, this concentrated day-and-a-half
networking event is free to delegate
attendees. We cover accommodation,
meals, and attendance at the event.

How do you find the right vendors
for me to meet?

Upon registration, you tell us about
your company and upcoming projects.
Our team then sources leading solution
providers who specialize in areas of
interest. Vendors come prepared with
personalized solutions for you.

Who arranges my meetings?

Once we have sourced providers based
on your needs, we ask you to select the
ones that you would like to meet with.
Using a unigue matching software, we
produce an itinerary of 30-minute, one-
on-one meetings.

What else happens at the Forum?

Register for industry-specific seminars
that run throughout the event. There
are also numerous networking
opportunities, including complimentary
breakfasts, luncheons, cocktail
receptions, a gala dinner, and an
entertaining casino night.

What your colleagues
say about our events

* “Dedicated networking is THE best format and NOT a
waste of valuable time.”

—-Romano’s Macaroni Grill

* “Very structured. Time was kept and organizers were
extremely professional and helpful. Hotel staff and
logistics went extremely well.”

-Del Monte Fresh Produce

* “The vendor forum was beneficial by bringing
together a multitude of vendors—at a huge time
savings”

-Safety-Kleen

* “Your method of vendor meetings proved to be an
excellent way to meet new vendors in a low-key
environment free of sales pressure. The workshop
| attended was informative and useful. | am overall
very satisfied it has been time well spent.”

- AMB/American Heart

* “This type of venue was my first time. | think with
time and amount of vendors it was just right. Also
really liked the five-minute [meeting-end warning]
call—really made all vendors wrap it up.”

-Southwest Airlines

* “Great format. It helps vendors and potential buyers
focus their attention on each other.”

— City of Frisco Texas
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Registration

Please book my place at the Marketing Summit, October 23-24, 2017.
| confirm that | have the responsibility for reviewing/selecting potential service
providers. | have read & accepted the Terms & Conditions.

Signed:

Dated :

Name :

Position :

Company:

Address:

Tel. No.: Fax No.:

Mobile:

E-mail:

Industry Sector:

No. of Employees:

Annual Budget:

No. of Sites in Group:

Forthcoming Projects:

Briefly, what are your objectives in attending the Summit?

Name:

Position:

Tel. No.: Mobile:

Terms & Conditions:

Cancellation: Please be aware that if you decide to cancel your reservation within 28 days of

the event without a suitable replacement, you will be liable to a $500 charge. No-shows on the day of
the event will be liable for a $1,000 fee. Please do understand that we do everything possible to make
this event as productive and memorable for you. The very last thing that we want to do is invoice you.

For more information, please e-mail Laura Dykstra

at Laura.Dykstra@forumevents.com
or call 941-350-9759.

Please select your
areas of interest:

[J Team Management—Hiring Marketers

[[] Team Management—Evaluating Marketers
[J Team Management—Managing Marketers
[] Team Management—Motivating Marketers
[J Team Management—Training Marketers

[[] Team Management—Compensating Marketers
[J marketing Strategy—Market Research

] Marketing Strategy—Marketing Mix

[J marketing Strategy—Pricing

[ Marketing Strategy—Product

[[J marketing Strategy—Promotion

[J channel Management—Print

[J channel Management—Email

[J channel Management—Search

[J channel Management—TV

[J channel Management—Radio & Podcasting
[J channel Management—Social Media

[J channel Management—Telemarketing

[J channel Management—Cross-Channel

[J Marketing Technology—sStatistics & Analytics
[J Marketing Technology—CRM

[C] Marketing Technology—Email

[J marketing Technology—Remarketing

[J Marketing Technology—Conversion

[J Marketing Technology—Advertising

[[] Marketing Technology—ABM

[J marketing Technology—Lead Generation
[[] Marketing Technology—Marketing Automation
[J marketing Technology—Anonymous Traffic
] Marketing Technology—Content Creation
[[J Marketing Technology—Interactive Content
[[] Marketing Technology—VR

[[J marketing Products—Complex Products

[C] Marketing Products—High-Ticket Products
[[J marketing Products—New Products

[J Marketing Products—Consumer

[J marketing Products—B2B

[[J Marketing Products—Events

[[J Marketing Products—Subscriptions

[[] Brand Management

[[J Thought Leadership

] Public Relations

[[J Global Marketing

[T Alliances & Partnerships

[CJ Navigating Contracts

[[] Negotiation Tactics

[[] sales Cycle Optimization



